
Purchasing Channels

91%
of respondents to a recent study of JofA subscribers   

   reported having purchase influence in one or more  
   of the following product categories:

Payroll and HR Products/Services

Employee Benefits/Retirement Plans

Travel (Lodging/Airlines/Car Rental)

Tax Services/Research

E-Business Solutions

Practice Management/Development

Financial Services/Planning

Staffing/Recruiting

Computer Hardware

Office Products

Education/Professional Development
Software

Action Taken % Total
Buyers

64%

61%

50%

47%

43%

43%

39%

37%

32%

29%

25%

24%

         200,130

     190,749

       156,352

 146,970

              134,462

              134,462

       121,954

     115,700

             100,065

          90,684

 78,176

75,049

Visited an advertiser at a trade show

Contacted advertiser or met with salesperson

Discussed ad with others

Saved ad for reference

Action Taken % Total
Buyers

Purchased/recommended a product/service
Visited advertiser’s website 32%

20%

19%

18%

5%

4%

            50,582

             31,613

            30,033

         28,452

7,902

 6,323

Source: On Target Studies, Readex Research, February & June 2008

BPA Audit Statement, June 2008

Response to Advertising

46%
of study respondents took one or more of the   

   following actions during the past year as a result of   
   seeing an advertisement and/or article in the JofA:
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