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These are your true I-Love-the-Tabloids readers.

They turn to Globe, Examiner and Sun for entertaining,
informative and outrageous content they won't get
anywhere else.

Tabloids to a “T”. That’s the best way to describe these two weekly
publications, the Globe and Examiner. Filled with the unvarnished
truth and the edgiest gossip, Globe and Examiner deliver a
compelling, provocative read to more than 1.1 million newsstand
buyers each week.

The Sun, with its accent on health, religion, predictions and
prophecies, is the tabloid of choice for 200,000+ older

newsstand buyers.
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