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EDITORIAL IMPACT

The Voice of the American West…  

Inspiring
�D�X�Y�c�� �Y�c�� �_�e�b�� �G�U�c�d���� �Q�^�T�� �g�U�� �S�U�\�U�R�b�Q�d�U�� �Y�d�c�� �W�b�U�Q�d�^�U�c�c���� �?�e�b�� �`�Q�c�c�Y�_�^�� �V�_�b��
�Y�d�c�� �S�e�\�d�e�b�U���� �`�U�_�`�\�U���� �`�\�Q�S�U�c�� �Q�^�T�� �X�Y�c�d�_�b�i�� �b�e�^�c�� �T�U�U�`�� �Q�^�T�� �Y�c�� �b�U�Ã�U�S�d�U�T�� �Y�^��
�U�f�U�b�i�d�X�Y�^�W�� �g�U�� �c�Q�i�� �Q�^�T�� �T�_���� �� �1�]�U�b�Y�S�Q�^�� �3�_�g�R�_�i�� �b�U�Q�T�U�b�c�� �b�U�\�Q�d�U�� �d�_�� �d�X�Y�c��
�`�Q�c�c�Y�_�^�� �Q�^�T�� �b�U�S�_�W�^�Y�j�U�� �Y�d�c�� �Q�e�d�X�U�^�d�Y�S�Y�d�i���� �g�X�Y�S�X�� �Y�c�� �g�X�i�� �g�U�� �X�Q�f�U�� �R�U�U�^��
�1�]�U�b�Y�S�Q�º�c���V�Q�f�_�b�Y�d�U���G�U�c�d�U�b�^���\�Y�V�U�c�d�i�\�U���`�e�R�\�Y�S�Q�d�Y�_�^���c�Y�^�S�U���Y�d�c���\�Q�e�^�S�X���Y�^���!�)�)�$����
�D�X�b�_�e�W�X�� �_�e�b�� �c�Y�W�^�Q�d�e�b�U�� �]�Y�h�� �_�V�� �Y�^���T�U�`�d�X�� �b�U�`�_�b�d�Y�^�W���� �f�Y�f�Y�T�� �`�X�_�d�_�W�b�Q�`�X�i����
�Q�^�T���c�_�S�Y�Q�\���S�_�]�]�U�^�d�Q�b�i�����1�]�U�b�Y�S�Q�^���3�_�g�R�_�i���[�U�U�`�c���Q�\�Y�f�U���d�X�Y�c���\�_�f�U���Q�ç�Q�Y�b��
�g�Y�d�X���Q�\�\���d�X�Y�^�W�c���G�U�c�d�U�b�^���Q�^�T���^�e�b�d�e�b�U�c���d�X�U���T�b�U�Q�]���_�V���d�X�_�c�U���g�X�_���Q�c�`�Y�b�U���d�_��
�\�Y�f�U���d�X�U���\�Y�V�U�c�d�i�\�U��

Engaging
�G�Y�d�X���U�Q�S�X���Y�c�c�e�U�����1�]�U�b�Y�S�Q�^���3�_�g�R�_�i���U�^�W�Q�W�U�c���]�_�b�U���d�X�Q�^���#�#� ��� � � ���_�V���i�_�e�b��
�R�U�c�d�� �S�e�c�d�_�]�U�b�c�� �V�_�b�� �g�X�_�]�� �d�X�U�� �G�U�c�d�U�b�^�� �\�Y�V�U�c�d�i�\�U�� �Q�^�T�� �S�_�g�R�_�i�� �S�_�T�U�� �Y�c��
�S�U�^�d�b�Q�\���d�_���d�X�U�Y�b���S�_�b�U���f�Q�\�e�U�c���Q�^�T���X�_�g���d�X�U�i���S�X�_�_�c�U���d�_���\�Y�f�U���d�X�U�Y�b���\�Y�f�U�c�����D�X�Y�c��
�Y�c�� �T�U�]�_�^�c�d�b�Q�d�U�T�� �d�X�b�_�e�W�X�� �d�X�U�Y�b�� �_�^�W�_�Y�^�W�� �S�_�]�]�Y�d�]�U�^�d�� �d�_�� �`�e�b�S�X�Q�c�Y�^�W��
�G�U�c�d�U�b�^�� �W�_�_�T�c�� �V�_�b�� �d�X�U�Y�b�� �X�_�]�U�c�� �Q�^�T�� �V�Q�]�Y�\�i���� �d�_�� �`�e�b�c�e�Y�^�W�� �G�U�c�d�U�b�^��
�d�X�U�]�U�T���f�Q�S�Q�d�Y�_�^�c�����U�f�U�^�d�c�����Q�^�T���Q�S�d�Y�f�Y�d�Y�U�c�����Q�^�T���d�_���`�Q�b�d�Y�S�Y�`�Q�d�Y�^�W���Y�^���Q�S�d�Y�f�U��
�_�e�d�T�_�_�b���c�`�_�b�d�c���\�Y�[�U���b�_�T�U�_�����d�b�Q�Y�\���b�Y�T�Y�^�W�����Â�c�X�Y�^�W���Q�^�T���X�e�^�d�Y�^�W��

In•uential  
�1�]�U�b�Y�S�Q�^�� �3�_�g�R�_�i�� �Y�c���d�X�U�� �S�e�\�d�e�b�Q�\�� �S�X�b�_�^�Y�S�\�U�b�� �_�V�� �d�X�U�� �1�]�U�b�Y�S�Q�^�� �G�U�c�d����
�S�_�f�U�b�Y�^�W�� �U�f�U�b�i�� �Q�c�`�U�S�d�� �_�V�� �d�X�U�� �\�Y�V�U�c�d�i�\�U�� �Y�^�S�\�e�T�Y�^�W�� �`�U�b�c�_�^�Q�\�Y�d�Y�U�c�� �Q�^�T��
�\�U�W�U�^�T�c�����X�Y�c�d�_�b�i���Q�^�T���X�U�b�Y�d�Q�W�U�����d�b�Q�f�U�\���Q�^�T���U�f�U�^�d�c�����Q�b�d���Q�^�T���U�^�d�U�b�d�Q�Y�^�]�U�^�d����
�c�`�_�b�d�c���� �V�_�_�T���� �Q�^�T�� �V�Q�c�X�Y�_�^���� �6�_�b�� �]�_�b�U�� �d�X�Q�^�� �!�&�� �i�U�Q�b�c���� �_�e�b�� �Y�^���T�U�`�d�X��
�Y�^�f�_�\�f�U�]�U�^�d�� �g�Y�d�X�� �]�Q�^�e�V�Q�S�d�e�b�U�b�c���� �b�U�d�Q�Y�\�U�b�c���� �U�f�U�^�d�� �`�b�_�T�e�S�U�b�c�� �Q�^�T��
�Q�c�c�_�S�Y�Q�d�Y�_�^�c�¶�S�_�e�`�\�U�T�� �g�Y�d�X�� �_�e�b�� �e�^�`�Q�b�Q�\�\�U�\�U�T�� �V�_�\�\�_�g�Y�^�W�� �_�V�� �\�_�i�Q�\��
�b�U�Q�T�U�b�c�¶�X�Q�c�� �[�U�`�d�� �_�e�b�� �]�Q�W�Q�j�Y�^�U�� �Q�d�� �d�X�U�� �X�U�Q�b�d�� �_�V�� �d�X�U�� �G�U�c�d�U�b�^��
�S�_�]�]�e�^�Y�d�i�����?�e�b���S�_�]�]�Y�d�]�U�^�d���d�_���U�h�d�U�^�T�Y�^�W���_�e�b���Y�]�`�Q�S�d���Q�^�T���Y�^�Ã�e�U�^�S�U��
�R�U�i�_�^�T�� �d�X�U�� �]�Q�W�Q�j�Y�^�U�� �]�U�Q�^�c�� �c�e�c�d�Q�Y�^�U�T�� �c�e�S�S�U�c�c�� �Q�^�T�� �W�b�_�g�d�X�� �V�_�b�� �i�_�e�b��
�R�b�Q�^�T�� �g�Y�d�X�� �Q���S�_�^�c�e�]�U�b�� �g�X�_�� �Y�c�� �U�Q�W�U�b�� �d�_�� �U�h�`�U�b�Y�U�^�S�U���Q�^�T�� �U�h�U�]�`�\�Y�V�i�� �d�X�U��
�G�U�c�d�U�b�^���\�Y�V�U�c�d�i�\�U���Q�^�T���S�e�\�d�e�b�U������

�1�]�U�b�Y�S�Q�»�c���V�Q�f�_�b�Y�d�U���G�U�c�d�U�b�^���\�Y�V�U�c�d�i�\�U���`�e�R�\�Y�S�Q�d�Y�_�^���c�Y�^�S�U���!�)�)�$

�6�b�U�a�e�U�^�S�i�* ....................... 6 issues / year

�3�Y�b�S�e�\�Q�d�Y�_�^�* ...................... 95,000

�"� �!� 
MEDIA KIT

www.americancowboy.com

CIRCULATION
�C�Y�^�W�\�U���3�_�`�i���@�b�Y�S�U�*  .............$4.99

�C�e�R�c�S�b�Y�`�d�Y�_�^���@�b�Y�S�U�* ............$19.95 for 6 issues
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VITAL STATISTICS
READER PROFILE
Af•uent, active readers
�D�_�d�Q�\���1�e�T�Y�U�^�S�U .............................................332,500
�=�Q�\�U�������6�U�]�Q�\�U .............................................54 / 46%
�1�f�U�b�Q�W�U���1�W�U ...........................................................50
�=�Q�b�b�Y�U�T ..............................................................62%
�3�_�\�\�U�W�U���5�T�e�S�Q�d�U�T�����1�^�i�� ....................................74.5%

HOUSEHOLD INCOME
�=�U�T�Y�Q�^���8�_�e�c�U�X�_�\�T���9�^�S�_�]�U ............................$84,429
���!� � ��� � � �� .......................................................24.7%

REAL ESTATE
�8�_�]�U���?�g�^�U�b�c�X�Y�`................................................82%
�C�U�S�_�^�T���8�_�]�U�c .................................................23.5%

READERSHIP HABITS  
Loyal, committed readers
�B�U�Q�T���1�3���d�X�U���c�Q�]�U���T�Q�i���d�X�U�i���b�U�S�U�Y�f�U���Y�d ................. 71.4%
�B�U�Q�T���U�f�U�b�i���Y�c�c�e�U���_�V���1�3 ........................................ 72%
�1�f�U�b�Q�W�U���d�Y�]�U���c�`�U�^�d���`�U�b���Y�c�c�e�U ..................126 minutes
98.5% ...... �@�U�b�S�U�^�d�Q�W�U���_�V���b�U�Q�T�U�b�c���g�X�_���g�Y�\�\���T�U�Â�^�Y�d�U�\�i���_�b���`�b�_�R�Q�R�\�i���b�U�^�U�g���d�X�U�Y�b���c�e�R�c�S�b�Y�`�d�Y�_�^
83% ......... �8�Q�f�U���d�Q�[�U�^���Q�^�i���Q�S�d�Y�_�^���Q�c���Q���b�U�c�e�\�d���_�V���b�U�Q�T�Y�^�W���1�]�U�b�Y�S�Q�^���3�_�g�R�_�i��
�������������`�e�b�S�X�Q�c�U�T���Q�^���Q�T�f�U�b�d�Y�c�U�T���`�b�_�T�e�S�d���_�b���c�U�b�f�Y�S�U�����f�Y�c�Y�d�U�T���Q�^���Q�T�f�U�b�d�Y�c�U�b�»�c���g�U�R�c�Y�d�U�����S�_�^�d�Q�S�d�U�T���Q�^���Q�T�f�U�b�d�Y�c�U�b�����U�d�S��

PURCHASING POWER
 Purchased in the past 12 months Average amount spent

�G�U�c�d�U�b�^���1�`�`�Q�b�U�\ .................................................... 75.7% ..................................... $400
�2�_�_�[�c�������3�4�c�������4�F�4�c ................................................ 72.4% ..................................... $351
�@�U�d���6�_�_�T�������@�b�_�T�e�S�d�c ............................................... 56.4% ..................................... $608
�2�_�_�d�c ....................................................................... 56% ..................................... $371
�7�Y�V�d�c�������3�_�\�\�U�S�d�Y�R�\�U�c ................................................ 51.6% ..................................... $413
�7�Q�b�T�U�^���C�e�`�`�\�Y�U�c ....................................................... 49% ..................................... $372
�8�Q�d�c ......................................................................... 43% ..................................... $193
�8�_�]�U���6�e�b�^�Y�c�X�Y�^�W�c .................................................... 40% ..................................... $1,526
�:�U�g�U�\�b�i ................................................................. 37.8% ..................................... $440
�2�Q�b�^�������6�U�^�S�U�������2�e�Y�\�T�Y�^�W���=�Q�d�U�b�Y�Q�\�c .............................. 33.6% ..................................... $4,341
�G�U�c�d�U�b�^���1�b�d�������3�_�\�\�U�S�d�Y�R�\�U�c ......................................... 32% ..................................... $1,024
�C�Q�T�T�\�U�c�������D�Q�S�[�� ...................................................... 31.7% ..................................... $800
�8�e�^�d�Y�^�W�������6�Y�c�X�Y�^�W�������3�Q�]�`�Y�^�W���7�U�Q�b ............................ 31.7% ..................................... $719

�>�U�Q�b�\�i���'� �����_�V���1�3���b�U�Q�T�U�b�c���X�Q�f�U���]�Q�T�U���`�e�b�S�X�Q�c�U�c���f�Y�Q���9�^�d�U�b�^�U�d�����`�X�_�^�U�����_�b���]�Q�Y�\���Y�^���d�X�U���\�Q�c�d���i�U�Q�b
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VITAL STATISTICS
TRAVEL & LEISURE  

VACATION TRAVEL 
86.5% .......�D�b�Q�f�U�\�U�T���_�^���Q�^���_�f�U�b�^�Y�W�X�d���T�_�]�U�c�d�Y�S���d�b�Y�`���Y�^���d�X�U���`�Q�c�d���i�U�Q�b��
71% ..........�D�b�Q�f�U�\�U�T���d�_���g�Y�d�X�Y�^���d�X�U���G�U�c�d�U�b�^���E�^�Y�d�U�T���C�d�Q�d�U�c���Y�^���d�X�U���`�Q�c�d���i�U�Q�b
80.6% .......�C�d�Q�i�U�T���Y�^���Q���X�_�d�U�\�������]�_�d�U�\
51.7% ...... �@�\�Q�^���d�_���d�Q�[�U���Q���G�U�c�d�U�b�^���d�X�U�]�U�T���f�Q�S�Q�d�Y�_�^���Y�^���d�X�U���^�U�h�d���!�"���]�_�^�d�X�c
9.8 ............�1�f�U�b�Q�W�U���^�e�]�R�U�b���_�V���T�Q�i�c���_�V���U�Q�S�X���f�Q�S�Q�d�Y�_�^
1.7 ............�1�f�U�b�Q�W�U���^�e�]�R�U�b���_�V���f�Q�S�Q�d�Y�_�^�c���d�Q�[�U�^���`�U�b���i�U�Q�b
$3,763 ......�1�f�U�b�Q�W�U���Q�]�_�e�^�d���c�`�U�^�d���_�^���d�b�Q�f�U�\���\�Q�c�d���i�U�Q�b

SPORTING EVENTS & RECREATIONAL ACTIVITIES 
�B�_�T�U�_�c���Q�^�T���C�X�_�_�d�Y�^�W���C�`�_�b�d�c ............................... 72.9%
�8�_�b�c�U�R�Q�S�[�������D�b�Q�Y�\���B�Y�T�Y�^�W ....................................57.2%
�3�Q�]�`�Y�^�W�������6�Y�c�X�Y�^�W�������8�e�^�d�Y�^�W ............................... 48.9%
�5�a�e�Y�^�U���5�f�U�^�d�c ..................................................45.5%

CULTURAL INTERESTS 
�G�U�c�d�U�b�^���=�_�f�Y�U�c ................................................82.2%
�3�_�e�^�d�b�i�������G�U�c�d�U�b�^���3�_�^�S�U�b�d�c .................................. 54%
�=�e�c�U�e�]�c�������8�Y�c�d�_�b�Y�S�Q�\���C�Y�d�U�c ............................... 48.4% 
�6�U�c�d�Y�f�Q�\�c�������@�Q�b�Q�T�U�c...............................................42%
�G�U�c�d�U�b�^���1�b�d���C�X�_�g�c�������C�Q�\�U�c .................................35.6%

HOBBIES & LEISURE PURSUITS
�C�Y�W�X�d���C�U�U�Y�^�W .....................................................55.4%
�C�X�_�`�`�Y�^�W ..........................................................51.6%
�7�Q�b�T�U�^�Y�^�W ........................................................45.7%
�3�_�_�[�Y�^�W�������5�^�d�U�b�d�Q�Y�^�Y�^�W ......................................44.5%
�3�_�\�\�U�S�d�Y�^�W���G�U�c�d�U�b�^���1�b�d ......................................33.8%

HORSE OWNERSHIP & ACTIVITIES
2.8 ............ �1�f�U�b�Q�W�U���^�e�]�R�U�b���_�V���X�_�b�c�U�c���_�g�^�U�T���_�b���\�U�Q�c�U�T���R�i���1�3���b�U�Q�T�U�b�c
$4,210 ...... �1�f�U�b�Q�W�U���Q�]�_�e�^�d���c�`�U�^�d���`�U�b���i�U�Q�b���_�^���X�_�b�c�U�c
57.2% ....... �@�U�b�S�U�^�d�Q�W�U���_�V���b�U�Q�T�U�b�c���g�X�_���b�U�W�e�\�Q�b�\�i���b�Y�T�U���X�_�b�c�U�c
34% .......... �@�U�b�S�U�^�d�Q�W�U���_�V���b�U�Q�T�U�b�c���g�X�_���_�g�^���X�_�b�c�U���d�b�Q�Y�\�U�b�c

RESIDENCY
�B�e�b�Q�\ ................................................................59.5%
�C�e�R�e�b�R�Q�^ .........................................................27.5%

�E�b�R�Q�^ .................................................................13%

�C�_�e�b�S�U�*���"� � �(���1�]�U�b�Y�S�Q�^���3�_�g�R�_�i���B�U�Q�T�U�b���C�d�e�T�i�����B�B�3���1�c�c�_�S�Y�Q�d�U�c�����2�_�e�\�T�U�b�����3�?
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